EDITOR'S LETTER 


to write an article on the Mexican soccer team, Chivas. Although 

| am not much of a soccer fan myself, | still welcomed the 
opportunity for Miguel Garibay to write about the team and the common 
bond among its fans. It is a bond that spans the nation and stretches into 
the United States. | was instantly taken back to my last good memory of 
my grandmother, or mami, as | had called her. | remember going to her 
house just a few weeks before she suffered a stroke and seeing the 
excitement on her face whenever the Chivas scored. “Gooooaaaaaalllll!!!” 
she would scream, and the smile on her face was like that of a child. Thank 
you Miguel Garibay for your contribution and for bringing me to a great 
moment in my life. Look for, “The Brotherhood of Chivas,” page 4. 

Soccer is only the beginning of what we've got packed in our issue this 
month. Everywhere you turn, there are constant reminders of Valentine’s 
Day. When entering grocery stores, we are bombarded with Hershey’s 
Kisses and the wonderful Valentine’s Day cards we once gave to our 
classmates as little kids. And who could forget the Sweethearts with the 
little love messages on them? So what will you get for Valentine’s Day this 
year? We hope that an STD is not at the top of your list. We’ve provided 
you with some great information on a few of the major STDs out there. 
You'll be surprised to know that the most reported STD doesn’t even have 
visible symptoms. Pretty scary if you ask me. Don’t want any surprises, 
see for yourself on page 6. 

We're also telling you some of the best places to go for the big day. 
Instead of the usual CD and movie reviews, check out our “Can You Dig 
It?” section for our favorite picks on places to go and things to do. Don’t 
take our word for it — try them out for yourselves. 

And for the ladies wondering why they just can’t seem to find the right 
guy, Jeanette Prather takes a closer look at “He’s Just Not That Into You,” 
a popular book that simply tells women why he’s just not coming around. 
The answer is plain and simple, as the authors put it, “he’s just not that into 
you” or as we put it, “Tough Love” on page 10. 


O ne of our writers came to us a few months ago with this great idea 


That’s my cousin to the left. There I am in the little pink dress 
sitting on my grandpa’s lap. The wonderful woman sitting 
next to us, is my mami, or my grandma, the big Chivas fan. 


ana) 


Julie Guevara, editor in chief 
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6 What Are You Getting For Valentine’s Day? 


On this particular day of love, make sure the gifts you’re 
giving are the ones you can wrap, not the ones you can 
catch. Sexually transmitted diseases are nothing new, bu 
might be new to you. 


By Sheena Apilado 


a 10 Tough Love 


_ We've all heard the horror stories of relationships gone 
wrong. But what if the signs are blatantly obvious? Some of 
us could use a little bit of help from a story editor and a 

fm consultant of the hit-series “Sex and the City.” Carrie 

Wa Bradshaw may know about good sex, but Greg Behrenat 

| and Liz Tuccillo know bad relationships. Ladies, there’s no 
sugarcoating this one - “he’s just not into you." 


By Jeanette Prather 


4 The Brotherhood of Chivas —————— 


| 

\ Hig nae 
) Ask our neighbors to the South what soccer C H lV AS 
means to them. This goat’s no joke. 
Guadalajara’s soccer team, Chivas, or the goats 


‘ to be exact, are stirring up a lot of heat on and 
| off the field. It’s not just about winning or losing. 
| It’s about national identity. 


By Miguel A. Rodriguez Garibay IN EVERY ISSUE 


2 EDITOR'S LETTER 

8 CALENDAR 

14 CAN YOU DIG IT? 

15 DIG PROSPECTS 
EVERY STUDENT HAS A 
STORY. EACH MONTH, THEY 


GET TO TELL IT HERE. THIS 
MONTH, MEET KEVIN LARSEN. 
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By Miguel A. Rodriguez Garibay 
Illustration By Marin Runje 


onger than man has existed, day has defeated night, only to 
be defeated by night in return. When man took note of this 
| daily exchange, he represented it in civic-ceremonial pag- 
-eants in order to ensure renewal and help mankind survive yet 
_ another day. In ancient Mexico, this battle was fought symbolically 
by the opposing forces of the Mexica Eagle warriors and the Ocelot 
_ warriors. In modern Mexico, a similar battle is being fought between 
_ the diametrically opposed forces of Eagles and Goats. Goats? Yes, 
_ Goats, or rather Chivas! This war is waged on the green battlefields 
of soccer stadiums in Mexico City’s Estadio Azteca, home of the 
“Aguilas del America” or “Eagles of America” and Guadalajara’s 
Estadio Jalisco, home of the Chivas. Itis a war of archetypes between 
_ rich and poor, corruption and honesty, vanity and humility, centralism 
and regionalism, globalization and national identity, where the hearts 
of millions are at stake. 
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This war started when Mexico's soccer league profession ed 


een from tival ‘gonainieusiots coach 
itself in the late ‘40s. Originally known as Club Union, the Chivas 


and players have 


were founded in 1906. The name “Chivas” is an idiosyncratic a 


Mexican “soccerism.” A journalist once said in 1948, “They play 


like jumpy goats.” Even though they won that day, they played in © 


an unsightly manner.The name stuck. Once, it was meant to 
ridicule, but the name was appropriated and is regarded as an 
ironic comment on the teams character: tough, hardworking and 
stubborn. Something as humble as a goat has come to signify 
glory, indeed. Aguilas del America were founded in 1916. Both 
teams are the only ones which have never descended to second 
division. 

Aguilas del America weren't always the Chivas’ main rival. 
Originally, thier adversaries were Atlas, another team from 
Guadalajara. The rivalry between the Chivas and America grew in 
importance because the conflict between the two teams paralleled 
sociocultural differences between two of the most important cities 
in Mexico. One city represented cosmopolitan life and the other 
represented traditional life. It was like a war between what Mexico 
wanted to become and how Mexico wanted to remain. 

The rivalry was exacerbated by the media. Aguilas del America 
were backed by Televisa and its monopoly of communications in 
the republic. Many resented this marriage. America, now, had 
money behind them. This made the Chivas an ironic underdog. 
Even though the team did not have the funds or advantage of 
publicity, they dominated America on the soccer field. It was like 
the revenge of “los de abajo “ or “those from below” versus “los de 
arriba” or “those from above.” The Chivas, in this manner, became 
the symbol of “provincia’s” steadfast attitude against the modern 
capital. Everything that people in provincia resented about a 
capital city could be avenged on a given Sunday at the stadium. 

America’s money assured them many things and would make 
them more competitive. The team bought South American play- 
ers, many of which had played in a World Cup. They were 
supposed to be flashier, stronger and more talented. However, 
even the inclusion of such elements did not help America in the 
early years of the rivalry. To this day, the Chivas have won more 
championships than any other team in Mexico, both in the profes- 
sional and amateur arenas . 

On the field, there was a time when each team hated each 
other with a passion. But in the late ‘90s, the teams swapped 
players and it was lamented that the inimical passion had died. 
Many people began to feel that both teams were one and the 
same. There were rumors that both were the puppets of Televisa. 
In this atmosphere, the Chivas risked losing the appeal that their 
independence and resistence had given them. 

The team was purchased by Jorge Vergara in 2001. He has 
systematically tried to return to the passionate rivalry days. He 
issues written and spoken commentaries against America. Heated 
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g 
. Vergara has not merely relied upon Chivas’ traditional popular- 
ity in Mexico; he has indeed embarked on an ambitious marketing 
scheme. When once the team was represented by “pirata” or 
“pirated” merchandise, now only. official merchandise can be sold 
in and around the stadium. Very few pirated items can be found, 
whereas before, the market was dominated by informally pro- 
duced flags and shirts. The merchandise may look better 
many people have denounced thi an 
livelihoods. The fact that Chivas ste 
common man, the man who had to struggle t } 
now contradicted to some degree. However, th e people that 
sold the pirated items are the ones selling the official items now. 
So the vendors are not the ones that suffer. Those that suffer are 
the manufacturers and the fans who now have to pay more to get 
memorabilia, 

“En donde quiera hay un Chivahermano!” which means, “Wher- 
ever you go there are Chiva brothers!” is a famous phrase in 
Mexico and parts of the United States. It is no myth, for whenever 
Chivas visit stadiums, you can see the red and white shirts 
everywhere. They usually outdo the second most popular team in 
Mexico, America and the runner ups Cruz Azul and Pumas. In 
Mexico, there are stadiums that only fill up when the Chivas come 
around — most notably, at El Clasico Nacional, where the Chivas 
play America at Estadio Azteca. 

The Chivas tradition has spilled over into the United States’ 
own Major League Soccer. Starting in the 2005 season, Chivas will 
have a representative in Los Angeles known as Chivas USA. Itis 
likely that much of the Mexican community in Los Angeles will 
instantly become fans. Chivas fans have enormous “porras” which 
will add much needed flavor and passion to the MLS. The porras 
are styled after the European tradition of bringing elaborate 
banners, singing the same fight songs and saying, in unison, the 
famous chant. 

Chivas is more than just a soccer team with enormous popularity. It 
iS ameans by which people conserve their Mexican identity in an active 
manner. Guadalajarais known forits ‘mariachis”and “charros’which also 
are partofthe Mexican national character. Being a Chivas fanis, formany, 
like being a patriot. It is inseparable with the Mexican tradition of resisting 
globalization andthe preservation oftradition — like howLazaro Cardenas 
defied the world when he expropriated foreign interests and nationalized 
the oil industry. It is not only a victory to see the Chivas fight against 
overwhelming odds, whether they win or lose, for those who toil for 
meager returns in Mexico, butalso forthose immigrants who long for their 
tierrahere in the states. In the end, when they cheer for Chivas, they are 
cheering for themselves; for they are also ironic underdogs. [] 
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s Valentine’s Day approaches, the retail world re 
joices. Windows become decorated with flowers and 
hearts. 

Flower shops stock up, See’s Candy and Victoria’s 
Secret employees prepare for longer shifts and restaurant 
reservations pile up. 

The day after, businesses start setting up for Easter. 
Across town, doctor’s offices receive calls from panicked 
“Valentiners” worried about their premiscuous bedtime ad- 
ventures the night before. 

Contraceptives are easy to forget when love is in the air. 
The possibility of contracting a Sexually Transmitted Dis- 
ease becomes less of a concern when couples are in the 
heat of the moment. 

STDs are a major concern among college students, 
especially for those who have had multiple partners. The 
consequences are not only irritating but can be hazardous to 
one’s health. According to the National Prevention Informa- 
tion Network (NPIN), “An estimated 15.3 million new cases 
of STDs are reported each year.” In order to avoid this 
problem, people must be aware of the variety of STDs, their 
symptoms, and possible treatments. Larry Harvey, clinical 
coordinator at the CSULB Health Center lists chlamydia, 
genital warts (HPV), gonorrhea, and herpes as some of the 
more common STDs on campus. 


Chlamvdia g 

Chlamydia is caused by the bacterium Chlamydia 
Trachomatis. |n 2000, there were 2,044 infections reported 
in Long Beach.The American Social Health Association 
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By Sheena Apilado 
illustration By Marin Runje 


(ASHA) states, “Chlamydia is the most common bacterial 
sexually transmitted disease (STD), particularly among sexu- 
ally active adolescents and young adults.” 

Harvey explains that most reported cases of chlamydia 
do not show symptoms. However, in the few cases where 
symptoms are detectable, vaginal discharge or burning sen- 
sations for females do occur. For males, the symptoms 
include discharge from the penis, pain during urination or 
pain or swelling of the testicles. The only sure way to detect 
chlamydia is by getting tested. If left untreated, this disease 
may cause complications within the reproductive organs, 
particularly among women. Infants born to mothers with 
chlamydia can become infected with chlamydial conjunctivi- 
tis or pneumonia. There are effective antibiotic treatments, 
however, patients should return and get retested. 


Genital Warts 

The Human Papilloma Virus (HPV)—commonly known as 
Genital Warts —“affect about 5.5 million Americans each 
year,” reports the Mayo Foundation for Medical Education 
and Research (MFMER). Symptoms include pink or red 
swelling, itching and burning around the genital area. While 
less common, HPV can be transmitted through oral sex. 
Similar symptoms can develop around the mouth or throat. 
There are treatments available including medications that 
are applied directly to the skin or surgery. The warts can be 
frozen off, which helps prevent further breakouts. 

“HPV can still be passed on so it is important to inform 
future partners of the disease,” says Harvey. Those infected 
should also always get retested. Even after treatment, HPV 
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s been linked to cervical cancer. 


6 e gis 

Gonorrhea, which is caused by the bacteria Neisseria 
Gonorrhoeae, is a common STD that is very similar to 
chlamydia. Most people who are infected show no signs of 
the disease. 576 cases of infection were reported in the city 
Long Beach. 
According to the National Institute of Allergies and Infec- 
us Diseases, “In the United States, approximately 75 
rcent of all reported cases of gonorrhea are found in 
people aged 15 to 29 years.” In cases where the disease is 
“ detectable, signs of infection usually appear within two to 
ten days after sexual contact with an infected partner. The 
symptoms that are visible resemble those of chlamydia. 
With females, there is the burning sensation during urina- 
tion, yellow or bloody discharge from the vagina and bleed- 
ing associated with vaginal intercourse. Males experience 
white, yellow, or green pus from the penis, swollen testicles 
and severe pain during urination. If left untreated, gonorrhea 
may cause problems within the reproductive organs. Gon- 
orrhea can be passed through oral sex. In those cases, a 
sore throat after sexual contact is the common symptom. If 
detected, there is a cure for this disease which consists of 
antibiotics prescribed by a physician. Gonorrhea and chlamy- 
dia usually infects people at the same time. Doctors some- 
times prescribe a combination of antibiotics that will treat 
both diseases. 


r implex Viru 

Herpes Simplex Virus (HSV) is commonly known as 
Herpes. According to the ASHA, “Nationwide, since the late 
1970s, the number of people with genital herpes infection 
has increased 30 percent.” 

Herpes consists of two types: Herpes type one — which 
normally infects the lips — causes fever blisters or cold 
sores. Herpes type two infects the genital area and is known 
as genital herpes. Early symptoms of herpes includes head- 
aches, fever, painful or difficult urination, vaginal discharge, 
muscle aches, and swollen glands in the groin area. Within 
a few days, the sores start to appear. While they only last 
about two to three weeks, symptoms do reoccur. Although 
there isn’t cure for genital herpes, there are prescribed 
medications available to help prevent future outbreaks. 
Unlike other STDs, genital herpes infections are not known 
to cause major problems in healthy adults. The only hazards 
are for those with weak immune systems, in which case 
genital herpes episodes can last a long time and be unusu- 
ally severe. 


Syphilis 
“l’ve noticed a come back in the syphilis cases,” says 
Harvey. Syphilis is caused by the bacterium Treponema 


d Pallidum. There were 31 cases reported within the city of 
le Long Beach, but again, those are only the reported cases. 
X. Initial symptoms include painless sores that appear on the 
it. genitals or anywhere on the body. Many people infected do 
at not exhibit symptoms for years. If left untreated, the infec- 
ye tion will get worse. Sometimes, there are no visible symp- 

toms for years, and may subsequently damage important 
m body parts: eyes, nerves, heart, liver, brain, blood vessels, 
d bones and joints are a few. These internal damages may 
V later transform into numbness, paralysis, blindness, demen- 


tia and, possibly 
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nately this disease is curable 
r to cure in its early stages. A 
simple injection ofa ribed antibiotic will cure those who. 
have had syphilis fo s than a year and additional do 
are required for people who have been infected for m 

than a year. 


if detected. Syp 


In 2000, Long Beach reported 212 HIV infections. Those 
who have been infected with syphilis, chlamydia, gonorrhea 
and other common STDs are more prone to contract HIV. In 
the most recent stastistics published by AIDS Project Los 
Angeles, there are an estimated 54,000 people living in Los 
Angeles County with HIV and AIDS. According to APLA’s 
study, 45,000 people are currently walking around Los An- 
geles with HIV and AIDS who have no idea they are infected. 

Physicians advise those who are sexually active to get 
tested on a regular basis. Various clinics offer different — 
types of contraceptives and provide free information. Stu- 
dents here at CSULB can visit Student Health Services | 
located in the Student Health Center. . 

In the past, students have had to wait up to a month to be 
seen by a professional. 

“We've improved this semster to an appointment style 
clinic,” Harvey says. Now students can make an appoint- 
ment and get treatment a lot sooner. 

Once a month, the center has free STD testing where students _ 
can get tested for ghonorhea, clamydia and syphilis. No appoint- 
ments are necessary for these dates. Students willbe seen on afirst 
come first serve basis. 

In the event that a student does make an appointment, 
they have the option of waiting to see the doctor before 
disclosing any information. When filling out forms, the stu- 
dent can opt to cite “personal” under reasons for the visit. 

Student Health Services also offers a Sexual Health 
Awareness Workshop. The workshops are held every Mon- 
day and Tuesday from 1-3 p.m. They provide information on 
STDs, birth control and breast examinations for women. 

Women are more prone to have annual check-ups and be 
more conscious of their body, Harvey says. While males 
usually wait until the situation has worsened. 

It is easy to lose sight of the dangers of unprotected sex, 
especially when cupid is busy shooting his arrows. But the 
risk of contracting an STD is a problem that millions of 
Americans deal with daily, many times reluctantly. Despite 
the romance, the flowers and the candy, make sure the gifts 
you give (and recieve) this Valentine’s day are not uncom- 
fortable trips to an STD clinic. @ 


STUDENT HEALTH SERVICES 


Free Testing Dates (No Appointment Necessary) 
February 17, March 17 & April 21 


Phone number: 

(562) 985-4609 

Hours: 

Monday, Tuesday & Thursday: 8 a.m. - 6 p.m. 
Wednesday: 10 a.m. - 7 p.m. 

Friday: 8 a.m. - 12 p.m. 


“Room Noises” 


“Hitch” 


ne dig 


ever you you want to calli, women are attracted 

: tobad boys. For generations, people have 

cS speculated about the reasons for this theory. It 

__ wasn't until an explosion of recent research that 

random tid-bits of information were unleashed for 
alltosee. 

“Women love bad boys. Women have always 
liked bad boys,” says rabbi and kosher coupling 
radio host, Shmuley Boteach. “Sure, they also 
enjoy the company of the good guys — when they 
need to move boxes on a Sunday afternoon.” 

_ *He’s Just Not That into You” is a great 

example of 165 pages of women falling for jerks. 

_ The idea came from an episode of “Sex and the 

City.” The creative forces behind the book real- 

ized that their power detonated a fragile ability in 

__men.and women alike to succumb to the stinging 

truth regarding female fascination toward alpha- 

male-type men. The authors, Greg Behrendt and 

Liz Tuceillo, ridicule these women for choosing 

such men and give honest and logical advice on 

what to do — break up with them. 

The book has become a huge hit and was 

featured on Oprah in December. Even students 
here, at CSULB have been Spotted referencing 
backtioiE |” 

“This book gaa your point of view and 
helps you to stop making excuses for the person 
in your life that disappoints you time and again,” 
says senior public relations student, Lindsey 
Boza. “Girls have to stop making excuses for 
guys. All the signs are there. We have to open our 

_ eyes and be strong. The book is about empower- 
ment and increasing your self-worth.” 

Part of book’s appeal is that it follows atrend 
common among womer who fall for bad boys. 
i this trend is causing so 
change? First, we must 
jad boy. / 
hology professor at Cal 
ys, in an article by 
Costa Times, 


that there’s a lack of self-esteem among single 
women. They seek men who fill that void. 

According to another dating advice article 
called, “Women and Bad Boys: What Is The 
Attraction?” by Toni Coleman, “If a woman feels 
good about herself, she chooses a mate who 
communicates both verbally and non-verbally to 
her that she is valued and respected.” 

Bad boy and successful internet design spe- 
Cialist, Mike Russel admits, “20-year-old men are 
all after sex.” 

Although Russel does not try to mold or fix his 
girlfriends to fit any one particular image, he does 
choose women that hold certain qualities he pre- 
fers. 

This brings us to why women try the rebel- 
lious-styled romance. Is this an effort to “fix” or 
“mold” men into their version of the perfect boy- 
friend? 

Yadegaran also interviewd Amy Alkon, a na- 
tionally syndicated advice goddess, who says, 
“Women sort of try to commoditize men too. You 
can’t mold them.” 

In his article, “Why Men Seek Beauty and 
Women Seek Bad Boys,” Boteach wrote, “Some 
observers believe [fixing men] is due toa woman’s 
desire to be a savior, to her attraction to the 
challenge of a project — arough diamond that she 
can shine and polish.” 

Boteach provides one possible reason why 
women swoon for these men. “Women, who tend 
to be the more law-abiding and responsible sex, 
may be seeking the thrill of an uninhibited, un- 
tamed guy for a walk on the wild side,” writes 
Boteach. “Never mind that even the threat of 
castration isn’t going to keep [the bad boy] faithful. 
The important thing is that he gives her excite- 
ment.” 

CSULB student, Jessica Larson, always fell 
for bad boys, but not for the reasons listed above. 
She liked the protection they gave her and the 
confidence they seemed to have. 

“They're strong,” Larson says. “| know that 
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By Jeanette Prather 
illustration by Marin Runje 


they'll protect me if something goes wrong.” 

Inhis article, “What Appeals To Women About 
Bad Boys?” dating trainer Robert Torrey, says 
“They are strong, aggressive, independent, and 
self assured. Women feel safe around them. Bad 
boys are confident, they know what they want and 
go after it.” 

Torrey also equates confidence as the lesser 
equivalent of the last motive for bad boy attraction; 
the Alpha male. 

“An Alphamale, soto speak, ifyou've watched 
the Discovery channel,” writes Torrey, “feels he is 
on top of the mating chain.” 

According to Dr. David Brin, author of “Neo- 
teny and Two-Way Sexual Selection in Human 
Evolution,” the “burden with huge antlers, gianttail 
feathers, or other garish exaggerations, lie in the 
fact that females in these species have a dictato- 
rial veto over which males get to breed.” Brin 
explains that “males wind up being selected to 
satisfy any criteria females get in the habit of 
using.” 

So according to nature, women choose bad 
boys, or the Alpha male, naturally for breeding. Is 
it embedded in us to go after the males who are 
the dominant potential mate? 

One angered response to this theory comes 
from an anonymous male on the website 
Elfdata.com. The message is called, “How Evil 
Females are in Control’ and states that “the more 
cave-manly guys (which females choose) are 
causing havoc in this world. Females don’t want 
nice guys.” 

In a perfect scenario, the article continues, 
females will only choose evolved men and will 
teject the males “who are too primitive or stupid, 
who refuse to evolve.” 

A “sexual revolution” form of female evolution 
has already occurred. According to Contra Costa 
Times reporter, Jessica Yadegaran, “The sexual 
revolution took [optimism] one step further, ensur- 
ing that with persistence, hard work and dedica- 
tion, women could climb the proverbial ladder and 
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find a sensitive, attentive and stable man at the 
top.” 

The sexual revolution paved the way for domi- 
nant women to step into the limelight. In the past, 
bachelor-friendly movies such as “Bachelor Party,” 
“Night at the Roxbury,” and “Swingers” (the top 25 
best bachelor movies according to 
BachelorPartyFun.com) have aided bachelors ev- 
erywhere in celebrating the single lifestyle. Now, 
its time for bachelorettes to shine, or role-shift. 

According to Yadegaran (Contra Costa 
Times), Ashkan Karbasfrooshan, vice president 
of AskMen.com writes, “[Men] talk about the eter- 
nal bachelor but, partly due to ‘Sex and 


confident and successful with women without 
transforming themselves into a “bad boy” or the 
equivalent, 

“Consider taking on the aura of a ‘bad boy, "it 
Says in The Science of Picking Up Women, the 
book put out by Datinginsider.com. “Then put 
yourself in an environment where women are 
looking for guys like you, and you'll find many 
vying for your attention. In reality, most of these 
assholes aren't assholes... They're simply un- 
touchable. They do things on their own terms. 
They can't be negotiated with... They act with 
authority and get the respect that goes along with 


decided to be a total jerk to one of them, and 
myself to the other,” Greg says. “Of course, 
the one | was a total jerk to was in love with me, 
and the other one was over it in like a month.” 

Ultimately, however, “Bad boys are forever 
distracted from focusing ona woman by theirown 
quest for pleasure,” writes Boteach. “But good 
guys have the capacity to look a woman in the 
eyes whenever she speaks and make her into 
the absolute center of their attention and there is 
no greater thrill than that.” [] 


the City,’ it’s become more about the 
eternal bachelorette.” 

Steve Friedman, in his article 
“Down With Love” written for Elle Maga- 
zine in August, expresses genuine 
concern for the future of MAN-kind. 
The articleis full ofexamples of women 
who have grown tired of “bad boy” 
men and have transformed into a ver- 


“Women love bad boys. Women have always liked bad boys. 
Sure, they also enjoy the company of the good guys when they 
need to move boxes on a Sunday afternoon.” 


-Shmuley Boteach 


sion of the “bad girl” woman. 

“| can understand why some women distrust 
men,” Friedman writes, “how eventhe mostseem- 
ingly unselfish and generous acts might be per- 
ceived as calculated and manipulative.” 

Women are starting to wise up, finding bad 
boystobe not-so-great partners. They are finding, 
also, that the flavor of a bad boy is delicious forthe 
moment, but there is a nasty after-taste. 

‘Tve faked it before,” says Aaron Haar, a 
student at Pepperdine University, “I've pretended 
to be a jerk to get girls before.” 

Robert Torrey, in “What Appeals To Women 
About Bad Boys,” writes, “The combination of a 
bad boy, jerk with a sensitive caring guy is the 
atom bomb of seduction. It is the best of both 
worlds. The guy who believes in himself and goes 
after what he wants but still allows himself to care 
for others rates high on ascale for alot of women.” 

DatingInsider.com lists the ways men can feel 


Tiffany Mizuno (right) 
breaks the bad news to 
Misty Rose (left), “He’s 
just not that ino you .” 


it. They can’t be tested. They maintain indepen- 
dence from social constraints.” 

Haar, the Pepperdine student who faked be- 
ing a jerk to attract girls, was very successful in his 
experiment. Generally, he’s a nice guy, but he 
was curious as to why women wanted and liked 
the frustration of an out-of-reach man. So he 
became one for a night. According to Haar, the 
girls loved it. “| felt horrible about treating them so 
badly, but they liked it, so | kept doing it.” 

Greg, a student at CSULB who wished to not 
disclose his last name, conducted the same ex- 
periment. He, like Haar, is a sweet and caring guy. 
Without any mention of this article he says, “Girls 
love assholes.” 

When asked to elaborate and fill in the blanks, 


he said that he, in fact, conducted an experiment 


to see if his theory held true. e 
“I met these two girls at the same time and 
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By Katie Plourd 
Illustration By Mike Clegern 


Here at Dig, we strive to deliver the goods. Our mission is clear: to scour the 
world for stimulating new music and fresh ideas. We give you in depth interviews 
and reveal another side of what the entertainment industry has to offer. 


Interest fans that trekked out to the Rock-it Café in Hawthorne to see 

their favorite pop-punk locals. Despite the circumstances, the band 
proved to the crowd that they continue to stand behind their motto of fan 
devotion, rather than making a quick buck. 

Lines of fans waited outside the bar to see the Torrance natives play 
their first show since they’d finished putting the final touches on their 
third record. Soon, those under twenty-one would have to leave after 
the club went back on their word. The venue’s promoters assured the 
guys that all ages would be allowed until eleven o'clock allowing their 
fans to enjoy the 10:20 set time. Upon arriving to the show, the owner 
declared that everyone under the age of 21 had to be out by 10 p.m. 

Amongst the confusion, the band decided that it was in their “best 
interest” to accommodate their underaged fans and cancel the show. 

“We actually took the show to some girl’s house that was having like 
a house party and played there,” said drummer, Chris Crandall. 

Best Interest which includes Crandall, lead guitarist Kenji Chan, 
singer and guitarist Jeff Sahyoun and bassist Ryan Black, is not about 
making money, selling records or selling out venues. The foursome of 
best friends strive to do what they’re passionate about: share their 
dying love for playing music and satisfying fans. 

They released their first full-length album, “What’s Keeping You 
From Keeping Me,” on Relavare Records and recently put the finishing 
touches on their second full-length album set to release this spring. 
CSULB student and Best Interest fan, Jeff Simonek describes the 
bands sound as “poppy-punk type of music, but not like your stereotypi- 
cal pop-punk band. They've got a different edge...kind of like Fall Out 
Boy or Rufio” Simonek says. 

“They've got songs that you can listen to in any type of mood,” says 
Simonek. “Because no matter what kind of mood you're in you can 
listen to their CD and it puts you back in that good mood.” 

Best Interest’s feel-good music has been compared to bands such 
as the Get Up Kids, Blink-182, Taking Back Sunday and Brand New. 
Sahyoun, who writes the majority of lyrics for the band, draws from his 
real life experiences when penning his songs. 

“| base my writing off of stuff that I've been through, or that | know 
our fans would be going through,” Sahyoun says. 

The band itself has experienced the ups and downs of playing ina 
serious band with best friends. 

“We've been through every situation you could ever think of, 
whether it be personal or an indirect problem. And we've been able to 
pretty much overcome everything,” Chan says. “Nothing has ever 
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| was a cold, wet, almost disappointing January night for Best 


gotten in our way of this line up and us as a band.” 

Despite the arguments and disagreements Best Interest insists 
that the key to staying together in the music industry is communica- 
tion. 

“We can talk to each other. If ’m arguing with one of the members, 
then the other ones help mediate it. We're like a team: no one ever 
gets singled out,” Chan says. 

So many bands can stay together for the profession, but what 
makes Best Interest unique is that they all continue to be close knit 
friends, despite the professional attitude that they must keep when 
playing together. 

“It has put our friendship on more of a professional level,” 
Crandall says. “When we're playing music its fun, but we take it really 
seriously. | think it makes our relationship as friends deeper.” 

The strong bond that Best Interest shares, exudes in their 
shows, “Its not the typical rock-star show; we're not dicks. Like 
you go to an Avenge [Sevenfold] show and they play the whole 
rock-star role; you could never talk to them,” said Crandall. “We 
like talking to our fans.” 

The lively, interactive shows that Best Interest prides them- 
selves in will take place all over Southern California, Arizona and 
Nevada in the months to come while they anticipate the release 
of their album, “Camera Shy but Still a Star”. The independently 
recorded album will be released and sent out to labels this spring. 
To keep fans satisfied in the meantime, Best Interest has put a 
rough version of the album online for fans to download. 

“We’re more interested in having people hear our music, than 
making money off of it,” Crandall says. “Il would rather just have 
fans download our CD and know who we are and what we sound 
like and be able to sing along at our shows.” Best Interest is 
looking forward to gaining a steady label in 2005 and rising in the 
music industry. 

“We're gonna find a label to release the ep” says Sahyoun. 
“We've done a lot of stuff ne ayelee sy, but | think its time to step 
it up a notch.” 

More than anything, Best Interest wants to share the undying 
love for playing music with the rest of the nation and make 2005 
the year that they transition from a great local band to a band with 
national recognition. ; 

“We're gonna do everything we can do to make it” says Chan. [| 
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Concordia University’s Master's of Arts in International Studies (MA-IS) program is designed for college 
graduates who are looking to further their educational experience with a hands-on program that allows 
j them to put into practice many of the principles they have studied for several years. 


The Master's program provides a capstone project to a college education, furthering the student's 
| Preparation for service after graduation and greatly enhancing their undergraduate education. 


This unique one-year intensive program acts as a catalytic year for students. A year in which graduate 
, students learn about independence while also having the opportunity to test what they know as truth in 
the context of the real world. 


4 This Master's program is unlike most programs in that it is truly a real life adventure, an opportunity to 
i discover new things about life and about one’s self. 


4 't is estimated that it would take three years of normal North American life to achieve the same level of 
growth and gain the same level of professional experience that takes place in this one year overseas 
4 Master's program. 


i, Master's of Arts in international Studies graduate students leave the intensive program equipped with 
numerous tools and experiences that will forever change their world and the world in which they will 
4 serve, whether that service is in China or anywhere else in the world. 


| As a college senior or recent graduate, you have an amazing opportunity to share your life and, at the 

| Same time, enhance the college education you've just received. It's a way to impact your résumé. It will 
| Prepare you for longer-term service in Asia, as well as other unique jobs or opportunities in North 

4 America. 


To find out more call 1-800-229-1200 ext. 1318, 
or email Paul Marquardt, International Program Director at 
paul. marquardt@cui edu 


interested in the possibilities? 
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REViEWS: Can you Dig it? 


By Angela Burke 


Valentine’s Day—the worst holiday for anyone that’s single! 
But, what singles should remember is that Valentine’s Day 
is not necessarily about celebrating being in love, but 
rather, celebrating love! The best way to do that is to hang 
out with the people you love, your friends and/or yourself. 

For the ladies—make an appointment to get a pedi- 
cure, manicure, facial, or massage. A great place to get 
these girly needs tended tois The Body Spa, located at 5614 
E. Second St. in Naples. After you’re finished, call up your 
girlfriends to meet for a drink or go out dancing. Try The 
Auld Dubliner at the Pike. If you’re underage, go out to sushi 
at Wasabi’s on Pine Street and a movie. 

As for the guys, being single on Valentine’s Day prob- 
ably doesn’t bother you too much. In fact, it’s probably the 
way you thinkall college guys shouldbe. Well this Valentine's 
Day, take a risk and ask out that girl you’ve been crushing 
on all semester. Invite her and her friends to hang out with 
you and your friends for some drinks (or sodas). Or, youcan 
just make it a guy’s night out. Some great places to goto are 
Legends on Second Street, ESPN Zoneat Downtown Disney, 
or Fox Sports Grill at the Irvine Spectrum. 

So singles, don’t let Valentine’s Day stop you from 
having an awesome day celebrating love! 


For the hopless romantic... 


By Julie Guevara 


No one’s more excited for Valentine’s Day than those who are 
actually in a relationship. Our society is more apt to celebrate 
love than the idea of being single. And since there’s a special 
day set aside for lovers, might as well do it right. One place 
you can’t go wrong is Huntington Beach’s Spark Woodfire 
Grill. Boasting a bar menu featuring more than 50 martinis 
and an extensive selection of flavorful wines, Spark is the 
perfect spot for those who wish to be entertained by a 
beautiful sunset over the Pacific Ocean. Spark is suitable for 
the couple whose tastes vary between pizza and seafood. 
Ladies, your gent will like the idea of being able to eat pizza 
in a moderately upscale restaurant. Guys, Spark is sure to 
impress her. It is chic enough for the lady, but down-to-earth 
enough for the average sports guy. 

For having one of the best ocean views in Huntington, the 
entrees are reasonably priced. | highly recommend the Cajun 
seared ahi tuna. And don’t underestimate the bartenders 
there either. Their white chocolate martinis are as sweet as 
candy, but definitely serve their purpose. Owner Tom Shields 
recommends their featured Valentine’s Day martini, Love 
Potion No. 9. No love potion needed here; Spark is sure to be 
a spot you will love too. Spark is located on PCH and Main 
Street and opens at 5 p.m. for dinner. Call for your V-Day 
reservations: (714) 960-0996. 


For the sinlge gay or lesbian... 


By Scott Boardman 


Oh, the joys of being gay on Valentine’s Day. It’s the day to 
show your significant other just how much you love and 
appreciate them, so lest we forget that gay men and lesbians 
too celebrate this day. 

Whether you’re in love, recently single or just hopelessly 
single there are numerous ways to have a Valentine’s Day to 
remember without logging on to Gay.com trying to score 
yourself a last minute date or driving up to West Hollywood. 

For the singles, a great suggestion is to cruise on over to 
Hamburger Mary’s after 10 p.m. on Monday night. “Geovanny 
& The Boyz” is amale (and sometimes female) erotic strip show 
that gets quite crowded with singles and couples. Don’t forget 
your dollars! 

Finding a gay-friendly restaurant in Long Beach for you 
and your boyfriend or girlfriend to share a romantic dinner is 
very easy. The Belmont Brewing Company on the Belmont Pier 
is aprime choice. (Tip: Reserve a table on the outside patio and 
watch the sun go down.) : 

Dinner not your forte or have a long day already planned? 
Wake up early and grab some breakfast at the gay-friendly The 
Coffee Cup Restaurant on Fourth Street and Loma or at Mimi's 
Café on PCH and Studebaker, also open for lunch and dinner. 

Whatever you choose to do, personalize it and let it reflect 
both your personalities. Enjoy! 


For the wild and daring romantic... 


By Lee Underwood 


Woody Moratti will tell you that, despite the cozy, intimate, 
café-on-the-mediteranean-coast-of-Lebanon feel that Open 
Sesame provokes, what makes a night special is who you 
spend it with. Woody knows things like this because he is a 
smooth talker, a sharp dresser and the manager of the most 
ecclectic resteraunt on Second Street. 

Find a spot on the patio and pretend the Lebanese coast 
creeps right up to the sidewalk. Order the hummace sprinkled 
with chili for an appetizer. Try the Chicken Shawarma. Wash it 
down with any one of their famous tea concoctions. Thank 
Woody for a job well done. 

If basking into each other’s eyes has not lasted as long as 
you thought it would, grab a beer at Belmont Station. Say hi to 
Nick Walsh as you watch him pour the perfect pint. Smile at 
Kevin Reade as he checks your I.D. 

Move along, though. A night at a bar is hardly romantic. Set 
a course for Naples Island. To get there, travel back down 
Second Street toward the infamous In-N-Out. Make a right on 
The Toledo. Veer left. Park. Find the ciosest bridge spanning 
the narrow canals, strip naked and jump. The drop is not far — 
afew meters at most. Cannonballs are the best and safest way 
to plunge into the water. The water may be cold, but the rush 
is worth it. There are rumors that this activity is illegal, but! can 
niether confirm nor deny this accusation. After this adventure, 
your adrenaline will be pumping all the way back to one of your 
houses. 
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air than the structure occupying the comer lot on PCH and Loynes 
as had sheltering a successful nightclub business. For years, 
various tenants moved into and out ofits valuable real estate, changing little 
more than the name on the front doors. Underage drinking was prevalent, 
fights were numerous and squad cars, responding to any one of the 300- 
plus yearly complaints could bet on the exciting 2 a.m. patrols once the club 
Closed for the night. Live Bait, the name on the sign which towered above 
the roof for so many years—and remained through subsequent changes 
in management—accurately hinted at the activities that took place inside. 
The spot was doomed to re- 
peat its mistakes, changing 
nothing and expecting differ- 
ent results. 

The fate of PCH and 
Loynes, however, has 
changed. A new gang of cre- 
ative young visionaries are 
moving in with plans to tum 
what was a ruined shell into 
something completey extraor- 
dinary. Cracked and hollow, 
the structure has bloomed, lo- 
tus-like, into a classy upscale 
hot spot for ecclectic “Asian- 
inspired French cuisine” and Y 
libations after dark. s Ds 

Under the direction of 2 Hart 4 
alumna Jennifer McDonald 
and Alicia Shelton, CSULB 
student Kevin Larsen is rede- 
fining the restaurant busi- 
ness in Long Beach; with a 
full class schedule and 
graduation slated for May, 
theburdenis strenuous. But 
ifs a dream come true nonetheless. Larsen waves an arm, sleeved with 
tattoos, in a slow arc, revealing the cavemous dining area and sleek ultra 
lounge inside the soon-to-be-open Gaslamp Restaurant & Bar. He weaves 
between the two bar islands, which comprise the only remaining original 
interior features of the establishment. 

“With the help of six people, we gutted this whole place out,” Larsen 
says. “Nothing of what was here before exists in this establishment besides 
the structure of the bar. But we ripped that apart and put new wood on top 
of it. We have all new wells, all new coolers. There’s nothing. Nothing is left. 
It's a big difference. We want that to be understood when you walk in.” 

Larsen dodges a section of gothic, rod- iron fencing, laden with intricate 
pattems, propped against a wall and awaiting its installation. Outside, 
gaslamps line the renovated patio. A throwback to 19th century England, 
the gaslamps represent the defining elements of the overall theme Larsen 
says they were going for. 

“There is no connection to the Gaslamp District in the city of San Diego. 
A lot of people ask that,” says Larsen as he lounges on the patio ina stylish 
red upolstered chair. “It has more to do with the style that was prevalent 
around the time of the gaslamp: deep colors of red in an old English 
gentleman's club, the mahogany wood etcetera. Even the font of ourmenu 
is inspired by the old English handwriting.” 

The unique vision for the restaraunt was the result of an evolutionary 
process that started with a simple, rudimentary intention. 


Re dating shows on UPN have had more success staying on the 


ied 


1 uli vara! Di 
Kevin Larsen in front of the new sign. Hey what happened to Live Bait? 


Every student has a story. Each month, they get to tell it here. 


By Lee Underwood 


“Originally, the concept was to be just a bar,” Larsen says. “We were 
looking ata couple bars around town, you know, more dive bars—acouple 
on Pine Street, some other random areas around town. We had a bunch 
of names bouncing around. One name we originally had was Raven's 
Lounge. Thatwas ourbarname. Asitbecame more ofa restaraunt, wehad 
to switch to a better name. Butthen this came in andit evolved into a whole 
kitchen, full menu, executive chef. There’s gonna be 15 people working in 
the kitchen.” 

Outside on the patio, Larsen recounts his last six years as a bartender, 
moving from L’Opera on Pine Street to the Yardhouse. Throwing himself 
headionginto the deep waters 
of restaurant management 
should be a major shock to 
Larsen. But when he talks 
about the restaurant, nearly 
complete, he speaks with the 
confidence of an architect in 
control of his dream. He’s also 
in extremely good company. 
As a team, Larsen, the two 
owners and a slew of workers 
have logged innumerable 
hours and jumped countless 
hurdles in making the 
restaraunta reality. Unforseen 
“trivialities”, like a soaked car- 
pet from the storms in early 
January were at most annoy- 
ing, but in no way caused any 
considerable decrease in mo- 
mentum. 

“(Jennifer and Alicia] 
have been bartenders,” 
Larsen says. “Jen, was a 
bartender at Live Bait when 
itwas Live Bait. She did it for 

six years then she went to Cohiba for six years. Alicia got a job at Mum’s, 
where she became the banquet coordinator. Then abouttwo years ago, the 
notion came up to buy a place because we've been bartending for so long. 
‘We think we can do it. Let’s do it ourselves.” 

Much of the crew's inspration for Gaslamp comes from, among other 
places, those particular bartending experiences. 

“The food is ‘what do we like?’, ‘what would we order?’, ‘what do we 
know our friends like?’ Our chef is Filipino and Hawaiian, and he came in 
with his flare and gave the food a Pacific Rim style.” 

“You have so many options here,” says Larsen with a deep grin on his 
face. “You can come here with a date, get an appetizer, a couple of 
cocktails. Or you can come in with your buddies or a group of people. 
There’s gonna be a wide spectrum of people coming in.” 

Ultimately, Gaslamp will carry the burden of shedding an old and stale 
reputation. The way in which Larsen and his team go about performing this 
task will be the stick by which they are measured. 

“We're not Live bait. We're not gonna have bouncers here,” says 
Larsen as he walks inside to a group of friends huddled around a laptop on 
atable. “There’s no more cover charges, nothing like that. | think people are 
going to be blown away. People are gonna think, ‘I cant believe | used to 
dance in a cage or puke in the bathrooms.” 

“My roommate,” Larsen says, “was down here helping out andhe said, 
‘Wow, | don’t even want to throw up here anymore.” [] 
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